Teacher
Guidance
Piracy: What’s the big deal?

Introduction
Advertising can be a creative and inspiring world, where ideas come alive with drama,
excitement and humour to keep us entertained and engaged. Today, young people grow
up in a world of commercial messaging that touches most areas of their lives – so
it is more important than ever that they understand exactly what is being suggested,
promised and sold to them.
Media Smart is a not-for-profit organisation, funded by the advertising industry, that
creates free educational materials for schools and youth organisations as well as
teachers, parents and carers. Its mission is to ensure all young people in the UK can
confidently navigate the media they consume, including being able to identify, interpret
and critically evaluate all forms of advertising.
Our innovative educational resources are designed to provide 7 – 16-year olds with the
understanding and tools they need to be critical consumers of the media, looking at
important subjects like social media, digital advertising and managing online adverts,
influencer marketing and body image.
In developing the key skills of media literacy – resilience, empathy, creativity,
communication and critical-thinking – young people are also building life skills which
will help them on their journey towards future employability, well-being and equip them
to be successful global citizens.
We hope you find this new resource about online piracy interesting and, above all, have
fun sharing it with your students!
For further information and our latest news please visit mediasmart.uk.com
Best wishes

Dan Clays
Chairman – Media Smart, CEO of Omnicom Media Group UK
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About this resource
This resource introduces key ideas of piracy and copyright to young people. It encourages
them to reflect on choices about accessing pirated material by exploring the risks to
individuals, the impact on the TV and film industry and the wider links to organised crime.
Through real life scenarios and an engaging film, students are encouraged to identify
the consequences and impact of piracy and assess how serious these consequences
can be. The first activity allows them to consider their own opinions and respond to
ideas or viewpoints that they may not have considered before when it comes to TV and
film piracy. The film highlights key issues to do with piracy, as well as encouraging young
people to consider the importance of intellectual property and copyright for those
considering a career in any form of creative arts or media.
Students are then given the opportunity to create a short anti-piracy campaign in the
form of a storyboard or a one-minute film. They are encouraged to decide on which
anti-piracy message they think would be most persuasive in changing other young
people’s use of pirated content and are given resources to support them in this creative
process. This campaign will be run as a rolling competition with termly prize winners.
Detailed teacher guidance for each task can be found in the notes section of the
delivery presentation and curriculum links are available at the start of the delivery
presentation. This lesson fits within a PSHE Curriculum, however it could also be used
within a Citizenship or Media Studies curriculum.

Guidance for a Safe Learning Environment:
• Safeguarding – Ensure you are familiar with school safeguarding procedures and
the process to follow if a student makes a disclosure, including knowing who the
safeguarding lead is. School policies around safeguarding, racism, bullying and e-safety
should be followed at all times.
• Ground rules – Take time to make sure clear ground rules are set with each class.
These tend to be most effective when co-created with students. Areas such as respect,
openness, listening to each other and not using personal examples are particularly
important. Note: Due to the lesson content it is important to remind students to limit
any conversations about particular sites where illegal downloading can take place if
they come up when students are discussing lesson content.
• Questions – Students should be encouraged to ask any questions they have both
in class and through an anonymous question box placed in the room. Any unanswered
questions can then be followed up in the next lesson. It is also important that students
have the right to pass if they don’t feel comfortable with a topic, so ensure any
questions asked to the class are asked in an open way.
• Signposting – Make sure students know who the safeguarding lead is and what the
pastoral system in the school is if they have anything they want to speak to a trusted
adult about. Show students the signposting slide at the end of the lesson so they can
continue their learning if they have any follow up questions.
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About this resource
Learning objective:

The consequences of piracy

To learn about piracy and its consequences.

Students watch a short film which explores online piracy and invites students to reflect
on the consequences. It is followed by discussion questions to help students reflect on
the impact of piracy. They are then presented with three scenarios where different young
people offer their thoughts about the consequences. In groups, students must analyse
each scenario to consider the impact of piracy and how serious each consequence is. As
a group they then must decide which they think is the most serious consequence and
why. Students are also invited to consider what advice they would give to each of the
characters in the scenarios.

Lesson outcomes:
• Identify what copyright and piracy are.
• Explain how online piracy affects the film and TV industry.
• Evaluate the personal risks involved in accessing film and TV content illegally.
Ok or not ok?
To begin, students are shown three scenarios. Each scenario is linked to online piracy
and students are asked to consider the actions taken by each person and decide if their
actions are ok or not ok. They are also introduced to the key concepts of copyright and
piracy. They are encouraged to apply each of these key terms to the scenarios.
This exercise will allow students to begin thinking about the moral dilemmas that people
may be faced with when it comes to online content and it acts as a baseline assessment
of students’ current understanding and attitudes relating to piracy.

Anti-piracy competition (optional activity)
Students are invited to work in groups to create a campaign to persuade young people
not to engage in online piracy through creating either a short film or storyboard. They
will be given a support sheet to help them through the creative process and each group
will be able to submit their work into a rolling termly competition to win amazing prizes
from our industry partners.
For further information, please visit: mediasmart.uk.com/secondary-resources/
Summary
Students are invited to reflect on their learning at the end of the lesson through
summary questions. These questions will act as an endpoint for the lesson and a
chance to assess the learning throughout the lesson. Students are also invited to carry
out a personal reflection on how their attitudes or behaviours may have changed as a
result of the lesson.
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Teacher FAQs
Who is the Industry Tsrust and what do they do?
The Industry Trust is a UK not-for-profit organisation that represents the interests of the
film, television and video industry. It aims to provide education to consumers of film, TV
and video by promoting the importance of copyright and creativity. They are made up of
over 40 members including cinemas, distributors and production companies.
What is online piracy and why is it illegal?
Online piracy is the illegal copying, use or distribution of online material, e.g. thorough
steaming, downloading or use of set top devices (usually known as kodi boxes) that
enable access to pirated material. It is often used as a way to access TV shows or films
for free. By accessing or using material without permission it is seen as equivalent to
theft and therefore considered a crime.
What are the personal risks of online piracy?
As well as breaking the law, there are other personal risks to accessing pirated material.
Viruses can be hidden in pirated material and when someone accesses this material,
these files can download onto their computer. This can result in files being lost, software
not working any more or personal information being hacked.
How does piracy impact the TV and film industry?
Online piracy is one of the biggest threats to the TV and film industry, in 2019 it was
estimated that the annual loss to the UK economy through counterfeit and piracy was
£9 billion (Source: https://assets.publishing.service.gov.uk/government/uploads/system/
uploads/attachment_data/file/842351/IP-Crime-Report-2019.pdf). This impacts the
industry through job losses, less TV shows and films being made and is particularly
challenging for smaller businesses and organisations working within film and television.
Can people be prosecuted for accessing pirated content?
Accessing pirated content is a crime and those who do so could be liable to prosecution.
There have been significant prosecutions for individuals who have been part of criminal
organisations involved in the distribution of pirated content. A new law (The Digital Economy
Act) was introduced in 2017 meaning that a prison sentence of up to 10 years can be given
as a penalty to those distributing devices that allow people to easily access pirated material.

How can young people tell if the online content they are accessing is
pirated or not?
It is important that young people are able to tell the difference between legal sites to
access film and television and those that are illegal. This isn’t always easy, just because
a website looks genuine or charges money for the service, that doesn’t always mean it is
legal. It can be helpful to discuss with the class which are the commonly used sites they
know are genuine and legal. If young people are at all unsure then it is good to signpost
them to the following:
findanyfilm.com
getitrightfromagenuinesite.org
If young people are creating their own content online, how can they
protect themselves from piracy?
Online copyright is a complex area, but for any young people beginning to create their
own content it is important to think about how they protect themselves and their
intellectual property. Some sources that might be helpful to them include:
creativetoolkit.org.uk/home
childnet.com/resources/downloading/what-is-copyright-and-why-is-it-important
gov.uk/government/organisations/intellectual-property-office
What should I do if I am worried about my students accessing
pirated content?
The most important thing you can do as their teacher is to open up the discussion with
them about the possible consequences of accessing pirated content. By covering the
content of the lesson, students will have the chance to learn about the impact of piracy
and be more able to come to an informed and educated decision about accessing
illegal content.
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Additional resources
Media Smart is a not-for-profit organisation. There are a variety of free teaching
resources available to download on the website such as:

T
 he Discover! Creative Careers website contains a wealth of information and
opportunities from the creative industry.

• Introduction to Advertising (ages 7–11)

discovercreative.careers

• Digital Advertising (ages 9–11)
• Body Image and Advertising (ages 9–11)
• Social Media and Advertising (ages 11–16)
• Body Image and Advertising (ages 11–14)
• Influencer Marketing (ages 11–14)
• Creating an Advert (ages 11–16)
• How to Manage Your Online Advert Experience (ages 11-16)
mediasmart.uk.com/teaching-resources
 he Advertising Standards Authority (ASA) is the UK’s independent regulator of
T
advertising across all media. Ensure students are aware that advertising is governed by
rules and regulations and that they can complain if they think that a particular advert
has broken these rules.

The Ideas Foundation work with schools, brands and agencies to promote the message
that the creative industry is open to everyone. Their website contains further resources
and opportunities for schools.
ideasfoundation.org.uk
T
 he Institute of Practitioners in Advertising (IPA) organises Advertising Unlocked, an
annual industry wide ‘Open Day’. The initiative invites top UK media and advertising
agencies to open their doors to students. It gives students further insight into how
campaigns are made and the relevant job roles available.
ipa.co.uk/initiatives/advertising-unlocked

asa.org.uk

06

Acknowledgements
Media Smart wishes to thank the many organisations
and individuals that have made this resource possible.
twitter.com/mediasmartuk
facebook.com/ukmediasmart

Info@mediasmart.uk.com
mediasmart.uk.com

instagram.com/mediasmartuk

07

