
How to manage 
your online 
advert experience



Learning outcomes

Understand 
that digital 

advertising can 
fund free online 

content and 
services

Explain how and 
why our online data 
can be used to show 

us interest-based 
adverts

Learn how to manage 
the interest-based 

adverts we see using the 
AdChoices icon and 
YourOnlineChoices

website

Presenter
Presentation Notes
Learning outcomes (1 minute)



Linking your browsing activity to adverts

If you browsed online last 
week, what kind of adverts 
did you see?

If so, why might that be?

Were there any connections 
between these adverts and what 
you have searched for online? 

Presenter
Presentation Notes
Pre-task (3 minutes)In advance of the lesson, ask students to note down three different things that they have searched online for in the last week (if they have). Next, they should go online and make a note of the first three adverts that they see. Are there any connections between things they have searched for and the adverts they see? Why might that be?



1
How can free online content generate money? (e.g. videos, search engines, online games, news articles)
a) They don’t make money
b) From advertising
c) People choosing to donate money

What type of advertising do companies spend the most money on?
a) Billboards
b) Television
c) Digital advertising (e.g. adverts placed in search engines, websites and apps)

How many adverts does the average person see per day?
a) 60-100
b) 600-1000
c) 6,000-10,000

2

3

Quiz

Presenter
Presentation Notes
Starter - Quiz (5 minutes)Ask students to complete the multiple-choice questions in pairs or small groups. After they have completed the quiz, go through the answers (next slide) as a class.



1

Quiz – answers 

2

3

How can free online content generate money? (e.g. videos, search engines, online games, news articles)
a) They don’t make money
b) From advertising
c) People choosing to donate money

What type of advertising do companies spend the most money on?
a) Billboards
b) Television
c) Digital advertising (e.g. adverts placed in search engines, websites and apps)

How many adverts does the average person see per day?
a) 60-100
b) 600-1000
c) 6,000-10,000

Presenter
Presentation Notes
Starter - Quiz answers (1-3) �As you go through the answers, discuss any surprising reactions. This could also be used as an opportunity to link to students’ knowledge of the topic from other subject areas e.g. English, Media Studies, Maths. For question three, explain that digital advertising expenditure is continuing to grow. In 2019, the amount spent in the UK on digital advertising was worth £23.6 billion! Digital advertising is beneficial for businesses as it is low cost and very effective at reaching the target audience. It is also beneficial for the consumer, as they are informed about products, they are interested in. 



4

Which online platform do online adverts appear mostly?
a) Search engines like Google, Yahoo, Bing
b) Social media like TikTok, Instagram, Snapchat, Facebook
c) Apps like YouTube, Spotify, Netflix, Headspace

Is it possible for people to control and manage the interest-based adverts they 
see?
a) Yes, it is quite easy
b) Yes, but it is very difficult
c) No, it is impossible

5

6

Quiz  

What does it mean to allow ‘interest-based adverts’ when someone is using websites, apps and search engines?
a) It means people will see adverts that are based on their online activity.
b) It means I am allowing companies access my emails to learn about my interests
c) It means that people only see adverts they want to see

Presenter
Presentation Notes
Starter – Quiz



4

5

6

Quiz - answers

Which online platform do online adverts appear mostly?
a) Search engines like Google, Yahoo, Bing
b) Social media like TikTok, Instagram, Snapchat, Facebook
c) Apps like YouTube, Spotify, Netflix, Headspace

Is it possible for people to control and manage the interest-based adverts they 
see?
a) Yes, it is quite easy
b) Yes, but it is very difficult
c) No, it is impossible

What does it mean to allow ‘interest-based adverts’ when someone is using websites, apps and search engines?
a) It means people will see adverts that are based on their online activity.
b) It means I am allowing companies access my emails to learn about my interests
c) It means that people only see adverts they want to see

Presenter
Presentation Notes
Starter - Quiz answers (4-6)�



Challenge

Have you seen this 
icon before? 
What do you think 
it might represent?

Presenter
Presentation Notes
Starter (cont’d)�There are ways to manage interest-based adverts. The AdChoices icon being one of them. Ask the class if any one has seen this icon before and whether they know what it means. ��If a student already knows, ask them to explain how they think it works to the rest of the class. If no one knows, tell the class that by the end of the lesson they will be able to explain what it means. 



Who is the EDAA?

The EDAA stands for the 
European Interactive Digital 
Advertising Alliance.

• EDAA provides the ‘AdChoices Icon’ to companies
involved in interest-based advertising in Europe

• Through youronlinechoices.eu, consumers can
learn more about - and manage - their online
advertising experience

Presenter
Presentation Notes
Signposting the EDAAInform students that they can manage their digital adverts on the EDAA website: youronlinechoices.com/uk/your-ad-choices. �The companies that advertise using the AdChoices icon, allow the user to control what adverts they encounter. �AdChoices icon: an interactive symbol embedded in or around adverts. The AdChoices icon is a consumer-facing, interactive symbol that links consumers to an online portal, youronlinechoices.eu. Consumers can find out about their online ad choices; how online advertising is used to support the sites and services they use and how they manage their online advert preferences. If they so wish, consumers may ‘turn off’ interest-based advertising by some or all companies.

https://www.youronlinechoices.com/uk/your-ad-choices
https://www.youronlinechoices.com/


Some of the money  
generated from 

advertising can be used 
to pay for digital platforms 

and create new content. 

The role of advertising in funding online content 

Companies market their 
products through online 

adverts by paying 
digital platforms for

online advertising space. 

Think about
the platforms 
you use the 
most. Have you 
noticed adverts?

Presenter
Presentation Notes
Infographic (2 minutes)As a class, read through this infographic to explain the role of advertising for funding online content. If students are unfamiliar with the term digital platform use the following definition:Digital platform: an online or electronic place e.g. websites, apps, search engines.



Data profiles and advertising

Did a 
workout 
using a 

fitness app

Browsing 
the shops 
online in 

search of a 
new jumper

Spent two 
hours 

gaming with 
friends

Searched 
online for 
some new 

headphones

Research 
for English 
homework 

Looked up 
what was on in 

the cinema 
and read some 

film reviews

Part 1: 
What search engines, apps and websites might a young person use over a weekend?

Presenter
Presentation Notes
Activity (Worksheet 1)�Data profiles and advertising - part 1 (3 minutes)This activity can be done in pairs and can be done using Worksheet 1 or blank pieces of paper folded in four parts. �Ask pupils to write their names at the top of the page and to imagine a weekend in the life of a young person. On the top quarter ask them to make a list of all the apps they might use, websites they might visit and things they might search for online. Show students the example to support their thinking. ��Once pairs have completed this, ask students to exchange their work with a different pair. 



Data profiles and advertising

Is 16-18 years old

Is into fitness

Follows influencers

Likes gaming

Likes to compete

Likes to travel

Likes poetry

Enjoys film

Likes listening 
to music

Interested in fashion 
and online shopping

Camille’s data 
profile 

might include:

Part 2: 
What type of information might be in their online data profile?

Presenter
Presentation Notes
Activity (Worksheet 1)�Data profiles and advertising- part 2 (3 minutes)Explain to pupils that a person’s online activity is used to create a ‘data profile’. Their ‘data profile’ is information that is learnt from their online activity. It is anonymous and usually places the person in general categories such as age, gender and interests. Show them the example above of how Camille’s online activity might be turned into a data profile. ��In their new pairs, ask students to create a list of bullet points that might be in that young person’s data profile from part 1. Once completed, ask the students to fold their sheet of paper so that nobody can see part one and swap with another pair. 



Data profiles and advertising

Part 3: 
What type of adverts might be shown?

• How effective (relevant and interesting to you)
do you think interest-based adverts are?

• Are there any benefits to interest-based adverts? If so,
what are they?

• What are the drawbacks of interest-based adverts if any?

Presenter
Presentation Notes
Activity (Worksheet 1)�Data profiles and advertising- part 3 (4 minutes)Ask students to write down or sketch out three different adverts that they might show to that person based on their data profile.  Next, ask them to open up the paper and pass it back to the original pair. Students will look at the data profile and adverts that were created and answer the questions on the worksheet. Discuss the answers as a class.As a further activity, lead a class discussion using the questions on the slide. NB. Students may feel concerned about privacy, explain that data profiles are anonymous which means advertisers wouldn’t be able to access personal information, but they can use our online activity to show us relevant adverts.



Play the film 

Presenter
Presentation Notes
Film (5 minutes) Watch the film and discuss the students’ thoughts and responses. Use the following questions to facilitate discussion.What benefits of interest-based advertising do you notice in the film?�(Adverts are relevant to interests, making it easier to find items we are looking for.)�What challenges of interest-based advertising do you notice in the film?�(Can be overwhelming and frustrating, we might see adverts for items we have already purchased.)�How do the characters benefit from being able to manage their interest-based advertising?�(They are able to control the adverts they see and turn off any adverts that aren't relevant- this makes them feel good as they are in control of the content they see and empowered to turn interest-based advertising on and off when they want to.) �

https://vimeopro.com/edcoms/media-smart-managing-ads
https://vimeopro.com/edcoms/media-smart-managing-ads
https://vimeopro.com/edcoms/media-smart-managing-ads


AdChoices – pair game

Cut up the cards.

Mix them up and place them facing down.

In pairs, take it in turns to turn over two cards. 

If the cards match, you have the chance to win 
them by explaining the image on the cards or 
answering the question correctly.

If you win the cards, put them to one side and turn 
over two new cards.

The person with the most sets at the end wins!

1

2

3

4

5

6

Presenter
Presentation Notes
Activity (Worksheet 2)�AdChoices - pair game (10 minutes)Give students a handout of the pairs game and explain that this game is based on the film they just watched. If time allows, let students play again to allow for reinforcement of learning.Optional exercise: If students are allowed access to mobile phones in lesson, allow them to search something and interact with the AdChoices icon, alternatively this could be done on the teacher’s computer with the whole class.



In summary...

Why might someone want to 
manage the interest-based 
adverts they see online?

Why might someone not want 
to manage the interest-based 
adverts they see online?

How important do you think the 
AdChoices icon is and why?

Presenter
Presentation Notes
Plenary (5 minutes)�Use the questions on the slide to review the learning outcomes for the lesson.  The answers could be discussed in pairs or as a whole class. Students could write their answers on post-it notes and stick them on the whiteboard on the way out of the classroom. �How well do students feel they are able to:Understand that digital advertising can fund free online content and services Explain how and why our online data can be used to show us interest-based advertsLearn how to manage the adverts we see using the AdChoices icon and YourOnlineChoices website.



Using the AdChoices icon & YourOnlineChoices website

• By clicking the AdChoices icon, you are
directed to an online portal.

• On this website, you can find out about
online advertising:

• How online advertising is used to
support the sites and services they use.

• How to manage your online ad
preferences: if they so wish, consumers
may ‘turn off’ interest-based advertising
by some or all companies.

Presenter
Presentation Notes
Further learning (Worksheet 3)�Using the AdChoices icon & the YourOnlineChoices website (1 minute)Give students the Worksheet 3 to take home and complete and signpost the YourOnlineChoices website.  It will support them to reflect on what they have learnt about interest-based advertising and give them the opportunity apply it to their own experiences with digital advertising.Inform students that they will need to visit the following website to complete some of their tasks on the worksheet: youronlinechoices.com/uk/your-ad-choices. 
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