Teacher
Guidance

Creating an Advert

Welcome
Advertising can be a creative and inspiring world, where ideas come alive with drama,
excitement and humour to keep us entertained and engaged. Today, young people grow
up in a world of commercial messaging that touches most areas of their lives – so
it is more important than ever that they understand exactly what is being suggested,
promised and sold to them.
Media Smart is a not-for-profit organisation, funded by the advertising industry, that
creates free educational materials for schools and youth organisations as well as
teachers, parents and carers. Its mission is to ensure all young people in the UK can
confidently navigate the media they consume, including being able to identify, interpret
and critically evaluate all forms of advertising.
In this resource, students take on the role of advertising agencies, pitching against each
other to win work from charity, Veg Power. Their challenge is to design an entertaining
and persuasive public health campaign to encourage young people to eat more
vegetables. Creating an Advert offers cross-curricular resources that could be run as
part of a PSHE lesson on healthy eating, a Media Studies / English lesson, or a Careers
enhancement day.
For further information and our latest news, please visit mediasmart.uk.com.
Best wishes

Mark Lund OBE
Chairman – Media Smart, CEO McCann Worldgroup UK
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About this resource
This resource takes students behind the scenes at adam&eveDDB, one of the UK’s
leading communications agencies. Featuring interviews with the team that created Eat
Them to Defeat Them, a successful advert encouraging younger children to eat more
vegetables; this suite of resources aims to raise young people’s interest in creative
careers by challenging them to design their own advert that targets their own age
group. Students are guided through the steps that an advertising agency would follow,
focussing on what motivates and interests their target audience. They then use this
insight to develop an idea that stands out. Detailed teacher guidance for each task can
be found in the Notes section of the delivery presentation.

Pre-task
To start students thinking about the topic ahead of time, they are asked to bring in
examples of impactful adverts targeted at their age group. To kick off the session, they
share their examples and discuss how they feel about them (like or dislike), and why
they grabbed their attention.

Learning objectives
Students will be able to:

Ideation
Students receive their brief above and use a set of guided templates to create an idea:

•

identify the different job roles involved in creating an advertising campaign

•

•

analyse how adverts communicate messages to different audiences

 udience bio – a worksheet in the style of a social media profile to capture the likes
A
and dislikes of a typical member of students’ target audience

•

explain why it is important to include vegetables as part of a balanced diet.

•

Concept creation – a mind map with question prompts to help students form an
idea that delivers their key message effectively

•

Storyboard framework – a template for groups to draw their storyboard into

Kick-off film
To kick off the session, teachers play the Creating an Advert film, which features the Eat
Them to Defeat Them advert, a behind-the-scenes look at how it was created and their
brief for the next part of the task.

Extension ideas
If time allows, teachers can extend the session into a double lesson or as part of a
collapsed curriculum day, using the ideas provided in the presentation.

03

Additional resources
•

Other resources from Media Smart include An Introduction to Advertising (ages
7–11), Digital Advertising (ages 9–11), Body Image and Advertising (ages 9–11),
Social Media and Advertising (ages 11–16), Body Image and Advertising (ages
11–14) and Influencer Marketing (ages 11-14).
Link: mediasmart.uk.com/teaching-resources

•

The Advertising Standards Authority (ASA) is the UK’s independent regulator of
advertising across all media. Ensure students are aware that advertising is governed
by rules and regulations and that they can complain if they think that a particular
advert has broken these rules.

•

The Ideas Foundation work with schools, brands and agencies to promote the
message that the creative industry is open to everyone. Their website contains
further resources and opportunities for schools.
Link: https://www.ideasfoundation.org.uk

•

The Institute of Practitioners in Advertising (IPA) organises Advertising Unlocked, an
annual industry-wide ‘Open Day’. The initiative invites top UK media and advertising
agencies to open their doors to students. It gives students further insight into how
campaigns are made and the relevant job roles available.
Link: https://ipa.co.uk/initiatives/advertising-unlocked

Link: asa.org.uk
•

The Discover! Creative Careers website contains a wealth of information and
opportunities from the creative industry.
Link: https://discovercreative.careers
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