
Creating 
an Advert



Student learning outcomes

Identify the 
different job 

roles involved in 
creating an 
advertising 
campaign

Analyse how 
adverts 

communicate 
messages to 

different audiences 

Explain why it is 
important to include 
vegetables as part of 

a balanced diet

Presenter
Presentation Notes
Learning outcomes (1 minute)



Analysing adverts

Is there anything 
you like about 

the advert?

Is there anything 
you dislike about 

the advert?

What makes it 
appropriate for 

your age group?

Presenter
Presentation Notes
Pre-task (3 minutes)Ask students to bring in examples of advertising that they think resonate strongly with their age group. They do not have to like the piece of advertising, but it must have had an impact on them, whether this be good, bad or somewhere in between. This could be a magazine advert, advertorial, picture of a billboard, social media content, YouTube screengrab, etc. Share the advertising examples and discuss why the students selected the ones that they did – ask the questions on the slide.Discuss: what makes these campaigns emotional, unique and meaningful?



Presenter
Presentation Notes
Starter (5 minutes)Watch the Eat Them to Defeat Them Veg Power advert and discuss students’ responses to it. Q. Why do they think it works well for the target age group (primary school age children)? Q. Can students summarise the key message of the advert in one sentence e.g. the advert takes an innovative approach to engaging children by making vegetables into the ‘enemy’ that needs to be destroyed. Explain that Veg Power, as a charity, uses advertising to spread its message of healthy eating, and is supported by broadcasters and supermarkets. Explain that this campaign is a form of corporate social responsibility – when businesses, such as supermarkets, sponsor initiatives that help the public in some way. Television broadcasters have the opportunity to reach millions of people. Through campaigns such as Eat Them to Defeat Them, they can use their platform and voice for social good, spreading important public health messages. It’s not always about selling products!Q. Ask students if they can think of any other charity or public health advertising campaigns they have seen?

https://www.youtube.com/watch?v=C68TQ4uPcgg&t=2s
https://www.youtube.com/watch?v=C68TQ4uPcgg&t=2s


Presenter
Presentation Notes
Starter (3 minutes)Play the Creating an Advert film which gives an insight into how the Eat Them to Defeat Them campaign was made. 



Your brief

attention-
grabbing fun entertaining

Create a new advert to encourage people 
of your age to eat more vegetables that is…

Presenter
Presentation Notes
Brief (1 minute)Divide the class into table groups. They should imagine they are competing advertising agencies who need to come up with an idea to meet the client brief. The best advert idea will win the account. The client: Veg Power (supported by television broadcasters and supermarkets).The problem: 95% of teenagers don’t eat enough portions of vegetables a day – and vegetables are key to a healthy diet. Veg Power would like to use the power of advertising to make young people more aware of the importance of eating vegetables.The objective: Change behaviour in young people and encourage them to eat more vegetables. The tone: The message is serious, but the delivery must not be. This campaign needs to be attention-grabbing and delivered with entertainment, humour and boldness.






Understanding your audience 

What is their 
name?

How old are 
they?

What are they 
interested in?

What do they 
like watching 

on TV?

Do they use 
social media?

Create a profile of a typical 
member of your target audience 

Presenter
Presentation Notes
Audience (5 minutes)Understanding the audience is key to creating an effective advert. In groups, students describe a typical member of their audience, either by using the questions on the slide or by completing the Target audience profile worksheet.Optional career focus:This can be approached from a careers perspective by telling students they are now Planners in the advertising agency, or assigning specific roles to each student in the group. Planners conduct research and create the strategy and meaning of the campaign.



Why might it be difficult 
to persuade people 
your age to change 
their eating habits?

Challenges

Presenter
Presentation Notes
Extension slide: Challenges (5 minutes)If time allows. To help guide the ideation stage, groups create a mind map of what the barriers to eating veg might be for young people.For example:Eating vegetables is not a priority for young peopleFood outlets that attract teenagers can offer unhealthy food optionsVegetables don’t always taste as good as fast foodVegetables can be more expensive to buy than fast foodYoung people aren’t always aware of the importance of healthy eating Vegetables take more effort to prepare and cookStudents should choose one barrier to focus on. During the concept creation stage, on the next slide, they should consider how their advert will address this.



Concept, messaging & format

Where will the advert be 
featured?

1

2

3

What is the one key message of 
your campaign?

How will this message be 
communicated?

Presenter
Presentation Notes
Concept, messaging & format (10 minutes)Messaging: In their groups, students should decide the one defining message of the campaign. This is the most important question; the one thing they want to say.Concept: Students should then come up with an idea for a campaign using the Create your Advert worksheet to support them. They can reflect on the class’s advertising examples from the pre-task to consider what resonates with their age group. Format: They choose a format to deliver their campaign, for example:Television advertisingYouTubeSocial mediaUsing influencersUse Veg Facts & Stats (slide 12) for extra support.Optional career focus:This can be approached from a careers perspective by telling students they are now Creatives in the advertising agency, i.e. art directors, copywriters, designers, creative directors. Creatives must come up with the idea for a campaign. 



Advertising Standards Authority (ASA) 
Rules & guidelines 

Ads must make clear that 
they’re ads.

Ads should be responsible; they 
shouldn’t encourage us to do 
dangerous things or have scary 
content.

Ads must not mislead; they 
shouldn’t make you think 
something is true if it isn’t.

Advertisers should deal 
honestly and truthfully with 
people.

If an ad says something, the 
advertiser should be able to 
prove it.

Ads shouldn’t offend; they 
shouldn’t hurt people’s 
feelings.

Presenter
Presentation Notes
Optional printoutMake students aware of the Advertising Standards Authority (ASA) who provide rules and guidelines for all adverts. All UK adverts must abide by these rules or the advert could be banned. Rules are particularly strict regarding adverts directed at children and young people (https://www.asa.org.uk/type/broadcast/code_section/05.html).Students must ensure that their own adverts abide by all of the above rules.Note – the adverts should focus on vegetables, and not include references to unhealthy food / junk food.



Veg Facts & Stats

Students who eat vegetables for 
dinner perform better at school.

Eating vegetables gives skin 
a more healthy glow than 
the sun.

Advertising and packaging can 
make certain food brands almost 
irresistible, can the same be done 
for vegetables?

95% of young people aged 11-16 
eat less than 3.5 portions of fruit 
and vegetables per day.

Teens should aim for half a 
plate full of veg in their main 
meal.

Orange vegetables such as 
carrots, pumpkins and sweet 
potatoes help keep your hair 
healthy.

Everyone’s health would benefit 
hugely with just one extra 
portion of veg a day.

Presenter
Presentation Notes
Optional printoutAs an option, students can use this slide for inspiration when creating the concept. They could choose to feature a stat in the advert or voiceover. Sources:https://www.sciencedirect.com/science/article/abs/pii/S0195666317303744https://www.sciencedaily.com/releases/2011/01/110111133224.htm / https://www.sciencedirect.com/science/article/abs/pii/S1090513810001169?via%3Dihubhttps://www.bbcgoodfood.com/howto/guide/what-eat-healthy-hairhttps://s3-eu-west-2.amazonaws.com/ifour-vegpower-uploads/wp-content/uploads/2019/12/18094637/Eat-Them-to-Defeat-Them-2019-Report.pdfhttps://foodfoundation.org.uk/wp-content/uploads/2016/11/FF-Veg-Doc-V5.pdfhttps://www.independent.co.uk/life-style/food-and-drink/news/healthy-eating-children-fruit-vegetables-five-a-day-families-nutrition-diet-a8344601.htmlhttps://vegpower.org.uk/



Storyboard your advert

Agencies use storyboards to visually present 
how an advert will unfold, shot by shot. It is like 
a script but using pictures, instead of words.

The slogan 
should be 
included in 
the sketch.

Don’t worry about 
the quality of the 
drawings – they 
just need to tell 
the story of your 

advert.

To create a 
storyboard of your 
advert, sketch out 

the key scenes 
using the storyboard 

template.

1 2
3

Presenter
Presentation Notes
Design (15 minutes)In their groups, students create a storyboard using the Storyboard framework worksheet to visually represent their campaign/advert. The tagline (strapline/slogan) should be included in the sketch.Optional career focus:This can be approached from a careers perspective by telling students they are now Graphic Designers or Storyboard Artists in the advertising agency. These roles must visually represent a campaign in a simple but effective way.



Example storyboard

Eat your veg to get the edge

Dialogue: “Wait for me”

Presenter
Presentation Notes
Example storyboard (1 minute)This example storyboard shows a young person, who after eating vegetables gains ‘superpowers’. They run faster than ever, complete their homework at super-speed and excel on the football field. The storyboard features the example campaign slogan ‘Eat your Veg to get the edge’.



We want to see your 
best ideas! Ask your 
teacher to share your 

advert storyboard with 
Media Smart. 

Share your work

Presenter
Presentation Notes
Share your storyboardsShare you students’ work by posting their storyboards to:https://www.facebook.com/ukmediasmart/https://twitter.com/MediasmartUKStoryboards must not feature entrants’ full names – only their first name(s) or team name. Please detail their school year. Storyboards must not feature photographs or names of real people. 



Pitch your idea

Top tips:

1

2

3

Structure your pitch
Take the audience through the process and thoughts behind the idea

Make your advert stand out
Prepare and display your advert to wow the client

Be confident
Get excited and passionate about your idea

Time to present your campaign to 
the client and see if they approve! 

Presenter
Presentation Notes
Extension: Pitch your idea (15 minutes)If time allows, students pitch their ideas to the class, using their storyboard. As an option, have a class vote to find the best idea. (Students are not allowed to vote for their own idea.)Explain that in real life, agencies often compete against each other and pitch to win the ‘account’. Clients will assess which idea best meets their brief, as well as how successfully the agencies pitched and what their costs are!Optional career focus:This can be approached from a careers perspective by telling students they are now in the accounts team in the advertising agency. The accounts team are the direct link between the agency and the client.  



Account 
Manager

Designer Illustrator

Director

Creative

Web 
Architect

Planner

Producer Animator

Photographer

Graphic 
Designer

Copywriter

Developer

Researcher

Jobs in advertising

Presenter
Presentation Notes
Plenary (2 minutes)Display the word cloud to end the lesson, reinforcing the range of job roles that exist within the field of advertising. Q. If time allows, ask students which job role appeals to them most. Advertising is a growing industry – there are currently roughly 195,000 jobs in the UK advertising and marketing industries (a growth of 13.2% between 2011 and 2018 https://www.gov.uk/government/statistics/dcms-sectors-economic-estimates-2018-employment).Signpost students towards sources of further information about advertising careers.https://discovercreative.careers/#/  The Discover! Creative Careers website contains a wealth of information and opportunities from the creative industry. https://www.ideasfoundation.org.uk/ The Ideas Foundation work with schools, brands and agencies to promote the message that the creative industry is open to everyone. Their website contains further resources and opportunities for schools. https://ipa.co.uk/initiatives/advertising-unlocked The Institute of Practitioners in Advertising (IPA) organises Advertising Unlocked, an annual industry-wide ‘Open Day’. The initiative invites top UK media and advertising agencies to open their doors to students. It gives students further insight into how campaigns are made and the relevant job roles available. Review the learning outcomes for the lesson. How well do students feel they are able to do the following?Identify the different job roles involved in creating an advertising campaignAnalyse how adverts communicate messages to different audiences Explain why it is important to include vegetables as part of a balanced diet Teacher to use hands, emojis, a 1–5 scale, RAG rating or their preferred approach. Use ‘What went well’ and ‘Even better if’ to help students to reflect on their successes during the lesson and to identify areas they would like to do better.
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