Media Smart

is hiring a Digital Marketing Manager
We are an award-winning, non-profit, education programme from the advertising industry.
Our mission is to ensure that every child in the UK aged 7 – 16 can confidently navigate
the media they consume, including being able to identify, interpret and critically evaluate
all forms of advertising.
Media Smart provides free teaching resources and parent guides on subjects like social
media, body image, influencer marketing, piracy and creative careers. Thousands of UK
teachers have been using our media and digital literacy materials since 2002.
You can find out more about us, our resources and our partners here:
mediasmart.uk.com

Job Description

Media Smart's goals

As Digital Marketing Manager, you will be responsible for
content marketing and social media marketing strategies
to build a brand identity and online presence by creating
and distributing multimedia content online. This involves
developing content strategies, creating valuable content,
growing our audience, driving traffic to our website, and
tracking our community’s growth.

Our mission is to ensure that every child in the UK
aged 7 – 16 can confidently navigate the media
they consume, including being able to identify,
interpret and critically evaluate all forms of
advertising.

Salary £40-45K pro-rata depending
on experience (freelance contract).
2.5 - 3 days a week.
1 year initial contract.
This is a flexible role, work from home, with possibly
one or two days per month in the London office for
meetings and events.

Roles and Responsibilities
Design digital and content marketing strategies and
set short-term goals.
Planning, researching, writing and creating regular
articles, blogs or videos.
Reporting and analysing web traffic metrics.
Social media management primarily on Facebook
(Meta), Twitter, Linkedin and Instagram.
Undertake content marketing initiatives to achieve
business targets.
Produce high-quality content.
Create an editorial calendar and ensure that
deadlines are met.
Regularly deliver engaging content.
Edit, proofread and improve the content.
Optimise content considering SEO and Google
Analytics.
Ensure a strong web presence on various channels.
Generate ideas to increase community engagement.

Bonus is an interest and
understanding of:
Education
Advertising
Digital and media literacy
Wider digital marketing
WordPress
Google ads
Facebook (Meta) ads
Digital PR
TikTok

To make more impact, educate and reach
more schools, educators and parents.
Increase downloads of our free resources.
Increase audience and engagement.
Raise awareness and support from the
advertising industry.

Requirements
Proven work experience as a Digital Marketing
Manager.
Proven work experience as a Social Media
Manager.
Proficient in MS Office and WordPress or other
content management software.
Proficient in social media channels, primarily
Facebook, Twitter, LinkedIn and Instagram.
Understanding of web publishing requirements.
Ability to predict audience preferences with an
editorial mindset.
Hands-on experience with SEO and web traffic
metrics.
Project management skills and attention to detail.
Excellent communication and writing skills in
English.

Skills
Content marketing
Social media marketing
Copywriting
Design
Creativity
Content creation
Basic video editing skills
Search Engine Optimization (SEO)
Google Analytics
Customer engagement
Creating presentations/slides

Is this you?
If so, we’d love to hear from you…
Please email your CV, covering letter and a link to your
Linkedin profile to:
Rachel Barber-Mack at mediasmart@adassoc.org.uk
Closing date: Friday 13 May 2022.
Successful candidates will be notified if they are
through to the interview stage by Friday 20 May 2022.
Interviews will be conducted virtually w/c 6 June 2022.
No recruitment agencies please.

